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Figure 18: Solid market fundamentals should lead to a positive medium-term trajectory for personal
luxury goods (with potential bumps along the way)

Global personal luxury goods market (€ billions)
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Global Luxury Goods Market Overview

Luxury Goods Market Size was valued at USD 288.5 Billion in 2022. The Luxury Goods market industry is
projected to grow from USD 303 5 Billion in 2023 to USD 455 29 Billion by 2032, exhibiting a compound annual
growth rate (CAGR) of 520 % during the forecast period (2023 - 2032). Growing affluent population and
Propensity for Sustainable Products are the key market drivers encouraging the market's growth
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HNWIs Increase
High-income groups are increasing fast, especiallyin
Singapore, Malaysia, Thailand and Vietnam

By 2030...

+ Singapore: The highest % of millionaireslin Asia
Pacific

+ Vietnam: >2 million adults will hold >$500,000 wealth,
evenmore than that of Singapore
% of Millionaires in Top 6 SEA countries by 2030%
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HNWIS Incrase

Asia Pacific Luxury Goods Market Size, 2019-2030 (USD Billion)
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Travel recovery & luxury hotels open stimulate travel
economy and luxury consumption

% of Travel Recovery, Jan. ~ Nov., 20234
(Compared to 2019)

85% 78% 73% T2% 68% 64%
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Rich luxury hotel portfolio with new luxury
hotels entering

* Vietnam: Accor and Inter-Continent al will be doubled
before 2027; Wyndham will be tripled (reach 20) by 2024

) Singapnrn: Mandarin oriental (upgraded in 2023),
Edition {opened in 2023), etc.

+ Thailand: Andaz (opened in 2023), Six Senses Samui
(upgraded in 2023), Four Seasons Tented Camp Golden
Triangle (~20K RMB/day) etc.

] ; Supply: Luxury groups are actively deploying
Demand: High growth potential is foreseen in major SEA countries

Mainly target HNWis/UHNWIs and tourists with cleardy
defined and differentiated strategy

Multiple Brands Entered

+ VanCleef & Arpels 1% store in Vietnam 2023
+ Loewe 1% store in Vietnam 2023

+ Acne Studios 1% store in SEA 2023

Louis Yuitton 2023
Yayoi Kusama's Dancing Pumpkins exhibited in Siam
Paragon, Thailand

Bulgari 2022-23
High jewellery trunk show in Singapore, Thailand
and Malaysia

Nates: 1) Indhuding Ewrope, e US, China, elc. 2) & 3) Haiding wealth > 1 milion USD, HSBC: 4) Accosting 1o armivals of January-November in 2023, which was updaled recently on 131h Jan., 2024, Oubox; 5) KH: Cambadia, TH: Thaland, SG: Singapore, ID: hdonesia,
Prilipgines
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https://www.fortunebusinessinsights.com/luxury-goods-market-103866
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Market Size, 2023:
USD 13.5 Billion

The Asian luxury market is in flux, with consumers demanding luxury goods from different backgrounds and starting
points. A steady economy, rapidly changing consumer trends, the growth of boutique luxury brands, and the massive

shift from physical to digital channels are creating a new competitive landscape for the luxury goods market. Younger

APAC Luxury Goods Market
Market Size in USD Billion
4. (6%
CAGR 4.06% Study Period 2019 -2029
Base Year For Estimation 2023
UsD173.058
Market Size (2024) USD 141.82 Billion
UsD 141828 iy
. ——-  Market Size (2029) UsSD 173.05 Billion
CAGR (2024 - 2029) 4.06 %
t‘ i E ?" Market Concentration Low
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Y “ M' I
] KERING R R
i
MARKET SIZE & FORECAST i
1 i
i 2024 2029
1
6% : Source : Mordor Intelligence h Q1N
: *[isclaimer: Major Players sorted in no particular order
| Asia Pacific Luxury Goods Market Analysis
1
1
: The APAC Luxury Goods Market size is estimated at USD 141.82 billion in 2024, and is expected to reach USD 173.05
: billion by 2029, growing at a CAGR of 4.06% during the forecast period (2024-2029).
1
1
: The Asia-Pacific region is the world's largest consumer of luxury products and has grown to be a significant market for
: international luxury brands. In the Asia-Pacific region, China and Japan rank among the top consumers of luxury goods
. I i and have the highest average per capita incomes. According to Alibaba, the sales of luxury goods in China increased
: from 11% to 20% in 2020 as compared to the overall share of the global industry.
i
1
1
1
1
1
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Source : Morder Inteligence APAC Luxury Goods Market Size (2024-2029) / https://univdatos.com/zh-TW/report/middle-east-luxury-goods-market/

/ consumers are helping to drive changes in luxury consumption and attitudes. They are heavily fixated on sustainability,

and most luxury consumers say they prefer brands that are socially responsible.
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INDIA

MARKET DRIVERS

* The Indian luxury goods market is growing due to multiple factors, including economic development,

internet penetration, policy reforms, a growing high-income population, and increased consumer spending
on luxury products.

* In India, watches are considered part of fashion accessories, and thus, consumers are shifting from classical
watches to luxury brands with innovation and unique designs. Furthermore, India is a lucrative market for
various luxury brands due to the presence of royal heritage and the availability of technological assets.

Source : Mordor Intelligence-Asia-Pacific luxury goods market(2023-2028); 3¢ 2 * R &

* Moreover, the demand for luxury accessories like bags, watches, and footwear has been rising among
millennials, characterized by enhanced qualities, such as material, durability, uniqueness, and comfort, all
prominent factors driving the market. Brand demand is being driven by customers’ growing desire for

attractive luxury goods as a status symbol, as well as their proclivity to flaunt numerous foreign brands, such
as Louis Vuitton, Gucci, Chanel, Burberry, and Prada.
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https://inews.hket.com/article/3842207
https://zh.cn.nikkei.com/industry/tradingretail/56262-2024-07-29-09-33-54.html
https://zh.cn.nikkei.com/industry/tradingretail/56262-2024-07-29-09-33-54.html
https://www.bain.cn/news_info.php?id=1868
https://lvmh-com.cdn.prismic.io/lvmh-com/Zw6EcoF3NbkBXeDD_LVMHQ32024.pdf
https://assets-finance.hermes.com/s3fs-public/node/pdf_file/2024-10/1729697791/hermes_20241024_q3revenue_en.pdf?VersionId=JaD3bB___nMEgIxx8TGt1mUax.DXwAzS
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Direct and Indirect Employment in the Luxury Sector

1400 = Direct Employment
Indirect Employment
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Source - Luxonomy Report on the economic benefits of the Luxury Sector in the Gllobal Economy / how the luxury sector can boost a country’s economy and employme 7
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Environmental

Impact 16,930

Trees planted

88.1tons/yr

in CO2 reduction
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LOUIS VUITTON 1 LOUIS VUITTON
HERMES 2 MALABAR
TIFFANY & CO. 3 Dior
MALABAR 4 TIFFANY & CO.

Dior 5 HERMES
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Sales
Revenue

2025Q1
Region &Customer

India
_ MALABAR Japan

Dubai/Bahrain (

Gross

Margin
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UNITED STATES Singapore/ Malays1a ------ \ iﬂ( a Dior
v LV T s _
Hermes Hermes
Prada Indonesia 4o o0 Expense
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Contact Information
Ben Su / TEL : +886-2-2778-9121 / Mobile : +886-929-805-568 / E-Mail : bensu@redwoodgroup.co




